
Brand Style Guide







For the people who need a way to get around without 
the  hassle of maintaining a car, or just want a fun 
upgrade for the  weekend, Enterprise ensures that all 
of their customers are treated like family while renting 
a car that not only exceeds performance expectations 
but also helps sustain our planet for future 
generations.

Brand Positioning 
Statement



Archetype & Character : Hero+ Explorer

Celebrate the Journey
 
You don’t have to settle for the status quo
Renting a car should make more places 
accessible.

Enterprise offer long and short term rentals.

Explorer: Exciting, Fearless, Daring
Enterprise wants to be seen as a brand 
that can achieve the impossible and will 
go above and beyond for their 
customers. 

“Whatever the mission- Enterprise” and 
“We’ll pick you up”

Hero: Dependable, Nobel, Strong



Target Audience
Millennials, Gen X, Boomers

People who look for a brand that shares similar 
values as them. 

People who want the best of everything and 
never settle for sub-par. 

People who are in tight situation who need fast 
and reliable car rentals. 

People who enjoy traveling and frequently 
need rental cars for their journeys.



MISSION COMPLETE

The main purpose of the Enterprise design system is to 
communicate the four key points in our mission 
statement. We want to display our commitment to 
strength, integrity, community, and sustainability to our 
customers. By doing this we will remind them of our 
values and encourage them to trust us. Throughout our 
visual identity, we used a sophisticated and minimalistic 
approach to elevate the brand aesthetic. We want to 
indicate to customers that they will receive top tier 
service and rentals from our brand. We want to 
differentiate from the competition by using a more 
reserved approach and present ourselves with a design 
system that reflects the quality of the brand.

Design Statement



Logo iconPrimary logo



Structural Analysis

The logo is symmetrical and has even 
spacing between elements. The four 
triangle tips meet in the dead center of 
the circle that makes the symbol feel 
resolved. No applications should alter 
this structure.



The logo mark and enterprise are 
evenly spaced and the word 
enterprise is in the center of the logo 
mark.  

The capital E in the word enterprise 
should be used as a spacing unit to 
ensure that the logo has enough 
space around it.

Structural Analysis



Dynamic Color System

Primary

Secondary

RBG 129, 178, 198

CMYK 35, 10, 0, 22

HEX #81B2C6

RBG 73, 103, 123

CMYK 41, 16, 0, 52

HEX #49677B

RBG 88, 89, 91

CMYK 3, 2, 0, 64

HEX #58595B

RBG 234, 188, 102

CMYK 0, 10, 56, 8

HEX # EABC66

RBG 0, 0, 0

CMYK 0, 0, 0, 100

HEX #000000

RBG 146, 170, 102

CMYK 14, 0, 40, 33

HEX # 92AA66

RBG 255, 255, 255

CMYK 0, 0, 0, 0

HEX #FFFFFF

Primary
Light blue creates a feeling of both strength and 
calmness. Blue is also associated with trust and 
clarity. The majority of car companies use green, 
so we wanted to differentiate from the 
competition.
Dark Blue stands for integrity, stability, and 
dependability. No company can have integrity 
without being stable.
Yellow stands for community, loyalty, and 
friendliness which is at the core of enterprise’s 
values. 
Green stands for life, growth, and being more 
sustainable. 

Secondary
Gray, black, & white is used for all type and 
negative space to contrast against the primary 
colors.



In the primary logo, all the lines lead towards the center, showing the strength 
at the core.



For integrity, we chose a diamond that is nestled between two other 
shapes that symbolizes security and trust which are attributes that 
are essential for integrity.



Within the community, We show overlapping shapes to show the 
unity within one bond. Also symbolizes buildings from an aerial 
perspective.



And in sustainability, we wanted to show the shapes pointing forward 
to represent that we can strive for better. It also represents a tree 
growing.



Saira (Medium, Bold, Light)

ABCDEFGHIJKLMN

OPQRSTUVWXYZ

abcdefghijklmnopqrstuv

wxyz
1234567890

!@#$%^&*()+=?/

Open Sans (regular, semibold, light)

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijklmnopqrstuv
wxyz

1234567890

!@#$%^&*()+=?/

Typography



Do not use 
lowercase

Do not use 
outside colors

Do not rotate 
the logo

Do not rearrange 
logo

Do no use a drop 
shadow

Do not change 
the leading

Do Not !



The brand logo should not be smaller 
than a bobby pin. Any smaller, the type 
may become illegible. If the logo must be 
put in a smaller space, just the logo mark 
without the word enterprise should be 
used. 

The smallest the logo mark should be 
used is the eraser on a pencil (0.15). This 
could be used for social media profile 
picture or app cover.

2.75 in

0.15 in

Logo in scale



Feels natural and unposed.  Doesn’t feel like a stock 
photo.

Unnatural lighting and looks posed. Doesn’t portray a 
realistic brand image.













https://docs.google.com/file/d/1WpJsr0zX_aJ7wdbQ16Nc9m53ovnas9M3/preview


https://docs.google.com/file/d/1SdI8pfI_Oae27WnZ56l8MmJ-xDght0xC/preview


Thank 

You


